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Agenda Item 8.1
Office/Committee/State:

Membership Services







Individual Reporting:  Aaron Steffens

1. Committee Member(s) (Names/Place of Employment/Address/Phone/Email):


D Denny – VanderCook College of Music, Illinois

Ann Franzen-Roja – Ivy Tech Community College, Indiana

Jessica Sidla – Citi Student Loans, Minnesota

Kaye Widney – West Virginia University, West Virginia

Sara Beth Holman – Lawrence University, Wisconsin

2. Activities accomplished since last MASFAA Board Meeting:

Wrote newsletter articles for the Summer and Fall Newsletters; Sent two rounds of e-mail blasts to those who were members in 2007 and/or 2008 encouraging them to renew membership and attend fall conference; Inactivated more than 400 former members as a result of April board meeting discussion; Wrote an RFP for a Summer Marketing Intern; Assisted in the development of a membership survey; membership application updated on the web to reflect job duties/computer system experience; Assisted members with questions regarding their membership and payment of fees

3. Activities planned, not yet completed:

New member brochure needs to be printed and a distribution system needs to be determined;  Member survey needs to be finalized and distributed to the membership. 2010 membership application is a part of the conference registration on the web, but is in the process of being added as a stand-alone option now
4. Support of Strategic Long Range Plan Goals:


Increase MASFAA Membership

Increase member participation in MASFAA activities

5. Approved Budget Breakdown and Actual Expenditures to Date:

$2,000 Approved Budget/ $2,000 Expended to date (marketing intern)
6. Recommended discussion items for the Council:

I would like to report that we have a total of 1,116 members as of October 5. This compares to a year-end total last year of 1,064.  However, our numbers were 1,316 2 years ago, 1,285 3 years ago and 1,267 2 years ago. 

What are the thoughts for distribution of our new brochure?  

Do we need to add more to the survey and how soon should it be distributed?

Rick and I have visited about utilizing media such as Facebook and Blogs to attract younger professionals to our group.  What are the group’s thoughts on these or other media in the promotion of MASFAA?  

7. Recommended action items for the Council:

None
